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EDUCATION

Professional in Digital Marketing
(Completed with Distinction) -
Digital Marketing Institute DM3
Dubai, UAE

Bachelor of Business Management
(Magna Cum Laude Graduate) -
Notre Dame University
Dadiangas, Philippines

CERTIFICATES

HIGHLIGHTS OF QUALIFICATION

» A skilled professional with more than 10 years in Hospitality Marketing
Management with extensive background in Loyalty, Marketing,
Partnership and Events

» Experience in relaunch of loyalty program and initiating partnerships

* In-depth understanding of the digital marketing funnel, utilizing
omnichannel platforms whether owned or paid media

» Solid ability to motivate and direct others. Lead by example and work
equally well with multicultural teams and clients.

* Nurture collaboration, creativity, and productivity among the team
members.

» Highly creative with an extensive background in conceptualization,
design, and brand positioning

» Demonstrates a strong sense of professionalism, attentive to details,
handles multiple assighments, works under pressure and meets tight
deadlines.

* Results-oriented and ability to multitask. Well-developed oral written
communication, listening, problem-solving skills.

AREAS OF EXPERTISE

Professional in Project
Management - Google Career
Financial Acumen for Non-Finance
Managers - University of
Pennsylvania, USA

Ads Display Certificate - Google
Skillshop

Ads Creative Certificate - Google
Skillshop

Fundamentals of Digital Marketing -
Google Garage

Content Marketing - Hubspot
Academy

Email Marketing - Hubspot Academy

Marketing Management

Create tactical and visibility campaign strategies based on trends,
history, and market conditions. Identify marketing-related systems and
tools for better targeting, acquisition, and engagement. Monitor for
insights to capture opportunities to continuously penetrate the market.

Brand and Communications Management

Develop activities that strengthen the brand’s positioning. Ensure
content released to the press, social and design are well aligned to
create awareness, recognition, and foster familiarity with the targeted
audience. Share memorable experiences to build brand ambassadors.

Partner Relationship Management

Curate mutually beneficial partnerships that are sustainable and can
support the overall business and brand objective. Enable smooth business
relationships with existing agencies and strategic alliances through
exciting activations, proper strategies, tools, and methodologies.

Financial Management

Plan departmental expenses properly to minimize costs and maximize
reach and visibility. Adapt to growing market changes and company focus
through flexible budgeting. Track expenses to ensure departmental
obligations are met.

Team Management

Align team objectives through project involvement and achievement
sharing. Develop team by drawing clear career paths supported by
training. Empower through project ownership. Encourage a working
environment that inspires, motivates, and nurtures partnering.

Event / Project Management

Design concepts and event planning. Handle logistics, coordinate with
teams and conduct overall project management from creation,
implementation, and monitoring to closing.


https://drive.google.com/file/d/1ct1dFkUTqxJ3dTMrQsK5WOjeGlrD2K3O/view?usp=sharing

WORK PROFILE

ACHIEVEMENTS & EXPERIENCES

Partnering, persistent and a
dedicated team player.
Effective communicator and
strong negotiator.
Personable and adds a
positive influence in work
environment.

Dedicated and a team player
with solid experience in
digital marketing. Focuses on
driving productivity through
empowering team while
providing the all the
necessary support in
reaching group and
individual goals. Creative,
tools oriented, results driven
and encourages innovation
and imagination.

CORE PROFICIENCIES

* Branding Management

» Design & Conceptualization

» Agency & Partner Relations

* Product Launch

* Events Operation

* Media Planning

* Loyalty & Partnerships

* Budgeting

* Negotiations

* Adobe (Photoshop, Illustrator &
InDesign)

» MS Office Suite

*  Web & Graphic Design

* CRM & E-Commerce

* Project Management

» Strategic Planning

* Public Speaking

* Presentation

* Creative & Arts

+ Campaign Management

* Team Leadership

» SEM / SEO

» Social Media

» Content Marketing

INTERESTS
e Arts
* Musicals
* Travel
e Culinary
* Reading
* Fashion

FOUNDER / MARKETING & CREATIVE DIRECTOR

Izles.co, Seattle USA (remote)| March 2021 - Present

» Created the business concept and designed the branding for a holding company
covering diverse offerings designed to cater to start-ups and emerging artists;
received over 100+ PR coverage on launch via US online news sites

FREELANCE MARKETING CONSULTANT & ARTIST

Self Employed, New York USA, Cannes France | Oct 2019 - Mar 2021

* Marketing and branding consulting for travel, arts, and startups

* Practiced impressionism with exhibitions in UAE, Switzerland, USA, and France

» Self-published a book on painting & poetry distributed globally on Amazon,
Barnes & Nobles, Target, etc.; created a digital concept shop for paintings

PROJECT DIRECTOR - LOYALTY & PARTNERSHIPS

Accor Group Middle East & Africa, Dubai UAE | Feb 2019 - Sep 2019

» Launched the regional roll-out of the new lifestyle loyalty program in
liaison with global, regional, and operational teams

» Produced marketing collaterals, newsletters, and handled events for
internal awareness to 200+ hotels

» Provided stakeholders with updates through presentations at global and
regional conferences, dedicated meetings, and more

LOYALTY MARKETING & PARTNERSHIPS DIRECTOR

Accor Middle East, Dubai UAE | Aug 2017 - Jan 2019

* Awarded as Employee of the Year 2018

* CRM leader for loyalty; designed digital campaigns to provide visibility to
loyalty brand and projects

« Generated $3M in partner revenue and $10M in marketing dollars for digital
visibility through partners such as MasterCard, Emirates Airlines, and more

» Designed and handled exclusive VIP partner events up to 1000 guests such as
ATM Party, Ed Sheeran Concert, Cirque du Soleil, CATS Musical and more

REGIONAL MARKETING & PARTNERSHIPS MANAGER

Accor Middle East, Dubai UAE | Apr 2015 - Jul 2017

* Increased programmatic activities by 200% and increased hotels revenue by 30%

» Initiated partnership marketing in Accor Middle East for increased awareness
such as ME ComicCon, Color Run, Riyadh Shopping Festival, and VISA

* Rolled out the branded emailer tool for the hotels in the region

CLUSTER MARKETING & COMMUNICATIONS MANAGER

Pullman Hotel and Pullman Residences Dubai | Nov 2013 - Mar 2015

» First hotel in the region to initiate an in-house email and social media
marketing

» Launched the opening of the first Pullman residences in the world with 70% of
the paid campaign spent on digital and an ROl of 1:3

» Partnered with local art organizations for Pullman & Art Events - a program
featuring artists for live presentations and exhibitions in the hotel lobby

MARKETING & COMMUNICATIONS MANAGER

Sofitel Abu Dhabi UAE | Dec 2012 - Nov 2013

» Initiated partnership activations such as Shop & Stay with Marina Mall,
Women in Arts Exhibition with Institut Francais and Time Out Abu Dhabi
Restaurant Awards which generated added revenue and 5x awareness

* Increased the PR Coverage of the hotel by 300%

» Handled the post-opening of the hotel, revamped marketing collaterals and
redesigned the entire content marketing materials from hotel storytelling,
photoshoot, and more

MARKETING MANAGER

Pullman Dubai Mall of the Emirates, UAE | Nov 2009 - Dec 2012

* Launched the first Pullman hotel in the region

* Launched the first branded hotel website in EMEA and was used globally as a
benchmark for other hotels

» Initiated partnerships such as World of Fashion with Harper Bazaar, Mall of
the Emirates, Cityscape Dubai which generated 3x in increased awareness
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